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1.0 Introduction

As part of the E-Government and Modernising Government programme, Stirling Council are required to assess
how e-ready Stirling Council area is in four areas:

- E-Government

- E-Business

- E-Learning

- E-Community

Information on usage of information communication technologies (ICT) in Stirling Council Area is required, to
feed into a model (e-City Index) designed by Business Lab and St Andrews University.

The purpose of the e-City Index is to:

- measure the e-readiness of a city region and

- assist in the strategic planning of how and where information and communications technology could be
deployed.

2.0 Aims of Research Project

To gather information on usage of information communication technologies (ICT) in Stirling Council area to

inform the e-City Index

3.0 Methodology

A questionnaire was sent out to members of the Stirling Sounding Board, Stirling Council’s Citizens Panel

(1,150 in August 2005). The Sounding Board comprises 1300 residents who are demographically
representative of Stirling Council area's population. A response rate of 60% was achieved (691 respondents).

4.0 Results

The findings of the survey are highlighted in the tables throughout this report.



Q1. Do you own a mobile telephone?

Frequency | Valid Percent

Valid  Yes 590 83.2
No 119 16.8

Total 709 100.0

More than 4 out of 5 (83%) of respondents

own a mobile phone
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Q2. How often do you use your mobile phone for send

ing text messages?

Frequency | Valid Percent

Valid Always/Often 173 29.7
Occasionally 225 38.7
Rarely/Never 184 316

Total 582 100.0

Of those with a mobile phone, 3in 10 use it

always/often

Almost 4 in 10 (39%) use their mobile phone

occasionally

Almost a third (32%) rarely/never use their
mobile phone
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Q3. How often do you use your mobile phone for leav  ing voice messages?

Frequency | Valid Percent

Valid Always/Often 78 134
Occasionally 231 39.7
Rarely/Never 273 46.9
Total 582 100.0

Almost half (47%) of mobile phone users
rarely/never leave voice messages

4in 10 occasionally leave voice messages

Almost 1 in 8 (13%) often use their mobile
phone for leaving voice messages
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Q4. Do you own a computer?

Frequency | Valid Percent

Valid  Yes 522 73.6
No 187 26.4

Total 709 100.0

Almost 3 out of 4 (74%) of respondents own

a computer
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Q5. Do you use a computer at work, home or elsewher  e?
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Q6. How often do you use a computer at work home or elsewhere?

Frequency | Valid Percent

Valid Always/Often 429 78.7
Occasionally 102 18.7
Rarely/Never 14 2.6

Total 545 100.0

Percent

Of those with access to a computer almost
8 out of 10 (79%) always/often use their
computer
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Q7 Do you have access to the internet at work, home

or elsewhere ?

Frequency | Valid Percent

Valid Yes 521 94.9
No 28 5.1
Total 549 100.0

95% of computer users have access to the
internet
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Q8. How often do you access the internet at work, h

ome or elsewhere?

Frequency | Valid Percent

Valid Always/Often 372 71.5
Occasionally 123 23.7
Rarely/Never 25 4.8
Total 520 100.0

Of those with internet access, 72% always
or often logged on, whilst almost a quarter
(24%) logged on occasionally
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Q9. Do you have a dial up internet connection OR br

oadband at home?

Frequency | Valid Percent

Valid Dial-up Connection 221 41.9
Broadband 249 47.2

No access at home 57 10.8

Total 527 100.0

Of those with a home computer, almost half (47%)
access the internet using Broadband whilst slightly

less (42%) use a Dial-up Connection. 11% of
computers owners have no access to the internet
at home

Q10. How often do you go online to carry out transa

ctions e.g. purchase items, make payments or

bookings?
Frequency | Valid Percent
Valid Always/Often 177 33.6
Occasionally 241 45.7
Rarely/Never 109 20.7
Total 527 100.0

More than a third (34%) of those with internet
access always/often go online to carry out
transactions

Almost half (46%) occasionally go online to carry
out transactions

Around 1 in 5 (21%) of those with internet access
rarely/never carry out online transactions




Q11. Do you interact with other people on the inter
environments?

net e.g. MSN messenger, chat or virtual

Frequency | Valid Percent

Valid Always/Often 46 8.7
Occasionally 90 17.1
Rarely/Never 391 74.2
Total 527 100.0

Of those with access to the internet, three-
quarters (74%) rarely/never interact with
other people online

Around a quarter (26%) of those with access
to the internet at least occasionally interact
with other people online

Q12 Do you have an email address?

Frequency | Valid Percent

Valid Yes 501 91.9
No 44 8.1
Total 545 100.0

Of those who use a computer, more than 9 in
10 (92%) have an email address




Q13 How often do you send emails?

Frequency | Valid Percent

Valid Always/Often 319 64.8
Occasionally 147 29.9
Rarely/Never 26 5.3
Total 492 100.0

Almost two thirds (65%) always/ often send
emails whilst 3 in 10 send emails occasionally

5% of those with an email address
rarely/never send emails

Q14 Do you own digital media equipment e.g. digital

camera, digital camcorder?

Frequency | Valid Percent

Valid Yes 386 55.1
No 315 449
Total 701 100.0

Over half of respondents (55%) own digital
media equipment




Q15 How often do you create digital media i.e. down load pictures from your digital camera?

Frequency | Valid Percent

Valid Always/Often 153 40.2
Occasionally 189 49.6
Rarely/Never 39 10.2
Total 381 100.0

Of those with digital media equipment 40%
always/often create digital media, whilst half
do so occasionally




